
UK-based digital money app Revolut is known for revolutionising 

foreign currency exchange by providing the best rates and lowest 

fees, without interest charges. From those beginnings, the brand 

expanded into other areas such as trading, crypto and customer 

rewards. One of their most popular features is Perks, which offers 

discounts and cashback to its users. As an active partner on the 

Partnerize platform, they looked for brands to forge new partnerships 

with for Perks. Partnerize provided an opportunity to work directly 

with European train and coach app Trainline, a natural choice for 

partnership. Trainline offers routes, fares, and journey updates from 

260 train and coach companies in 45 countries. The service allows 

travellers to buy the tickets for their journey on-the-go, delivering 

personalised travel information for each user.
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PARTNER SUCCESS STORY

Revolut and Trainline partnered on the Partnerize platform in 2019 to 

achieve three key objectives:

• Offer tiered rewards for Revolut and Trainline customers

• Generously reward new Trainline customers

• Give Premium and Metal Revolut customers bigger rewards

The plan included running specific offers on both the Perks Beta and 

Perks Plus platforms within the Revolut app, with greater incentives for 

Trainline customers new to Revolut. Leveraging industry-leading 

Partnerize features such as real-time reporting and fast payments to get 

cashback to users quickly was critical to the success of this partnership.
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“We teamed up with Partnerize due to their unique ability to track marketing performance on specific users. 

This capability, combined with their in-depth and seamless reporting, allow Revolut to manage huge 

partners simultaneously.”

— Anita Koimur, Senior Business Developer at Revolut

By launching offers to a small set of Revolut customers first, the team was 

able to gauge interest and make sure they had the right offers in place. 

From there, they refined the strategy and messaging, and rolled out the 

programme more broadly. The real-time data provided in the Partnerize 

platform helped ensure the right messaging was going to the right 

customers. This resulted in a steady increase in the number of transactions 

and users of Trainline among Perks members over six months, as well as a 

consistently higher Average Transaction Value (ATV) among those using 

the Perks offers to purchase from Trainline.

Revolut was able to leverage Partnerize’s advanced mobile tracking 

solution, AllTrack, to attribute each transaction to a specific Revolut 

card and Perks member. Previously this had been an extremely time-

consuming and manual process. By automating this process with 

Partnerize, Revolut was able to properly attribute sales to specific 

offers, vastly improving their ability to target offers, products and 

brands in the future.
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Partnerize is the leader in partnership automation. The AI-powered Partnerize Partnership Automation Platform delivers data-driven 

intelligence and industry-leading management tools that are essential for materially improving ROI from this fast-growing sales 

channel. The world’s leading companies, including 63 top retailers, 12 international airlines, 8 of the largest telecoms and more than 

200 other global brands rely on Partnerize to drive and manage more than $6B in partner sales and $500M in partner payments 

every year.  For more information on how Partnerize can grow your partnerships and business, please visit https://partnerize.com. 
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